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ENJOY REAL
TALENT

We don't handle taflaeneers,
we are talent curators,

we are about the real deal,
the genuine content,

we don'’t dictate,

we innovate.

At Inflo, we work with top talents,
recognise them and enable them to
create magic.

WHEN OTHERS ARE MANAGING,
WE COLLABORATE, DELEGATE
AND CELEBRATE.
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YOUR BRAND IDENTITY
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FOLLOWING THE
PYRAMID

FORMULA

MEGA

(Celebrities with 1 m+ followers)

MACRO

(Average 300K followers)

MICRO

(From 10-100k followers)

Influencers
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DlmerinTimBly.  rkdrdh Simply, we enable your brand to be the talk of the town
by collaborating with 200-1000 micro and macro influencers
(10K-200K followers on Instagram) within 15-days or more.

Micro-influencers can create a deeper connection
with your consumers and generate up to
25% engagement rate in total.

 EE— Let's say you are a make-up brand, each influencer will post
Instastories/Shaps about your brand and ask their following
spectrum to post upto 2 stories about your product, the way
. they like to use your brand in their daily lives for you to give
= 3 winners complimentary products for example.

Top lecatons
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Speci Brand to
cc::::r?t the rig?\,t Influencers L ErEers receive
Guidelines influencers receive post content insights and
(200+) and product(s) Sl g influence
. engagement
getting report
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OF SUCCESSFUL INFLUENCER
CAMPAIGNS OUR TEAM MEMBERS
DID ACROSS PLATFORMS



< MISHO_BAESHEN
Posts

@ misho_baeshen @

BRAND LAUNCH
CAMPAIGN WITH 15
INFLUENCERS

Siwqr

We have collaborated with 15

' influencers t(such as Ben Kassem, \ ,A
/ ” Abodybad & Hisham Baeshen) to = 2
launch the brand in Riyadh, we QY
increased awareness online and drove 681,547 views - Liked b d.bm and
in-store visitation that helped the e st}
brand gain 23k followers on Siwar’s more .. ¢lials elzdal o
Instagram account within a month. @A Q © @

A




SAMPLES OF INFLUENCER CAMPAIGNS OUR TEAM MEMBERS DID PREVIOUSLY

10:37

< Gmail
< Photo 9D

falmomen
Faid partrership with clarinsmiddlecast

ol 2030 10:42 ol T4

Video )

@ karenwazen
1};«/ Paid partnership with clarinsmiddleeast

CLARINS

PARIS

DOUBLE SERUM
LAUNCH

We have collaborated with
12 different mega influencers
across the GCC region took part
in this big campaign, such as

EMPP Liked by influencers.ae and 24,734 others
falmomen g (& 0¥ dgadas wly o Wl dse ppuad| Lia
G Ggpe hss solall s3n o a3 ) ol paayt lgawl 2ule
Agayi p3d 2yd Azl aly g baghasll 2 5 angll

Ol gsaniais 5 Jodl 91l H3agdt zhg 5 8LI V sl jliaiul
2ok g dodly dauil! L .

éecause part of clarins Double Serum consist of . y

Turmeric, Its powerful herbal effects you will visibly y Karen Wazen , Fatma AI Momen,

see firm, even toned, radiant skin within 7 days! O O v

:)Mu\?ggzg;ir::i;t et Ya ra AI Na m Ia h Wi t h 5m 529,488 views - Liked by.~!~a.k.atari and
-y . 5 - Li 2iag K.

View all 5536 comme: B viewe rs I n rea C h . rawannalii

October &, 2018 - Sef n

karenwazen Busted by,
hydrating @ who can

@ Q

tazi while

@ Q v @




LAMIAT507
< Posts SAMPLES OF INFLUENCER CAMPAIGNS OUR TEAM MEMBERS DID |

@ lamia1507 2

SAUDI NATIONAL
DAY CAMPAIGN WITH
PRINCESS LAMIA
AL-SAUD

We had the honour to work with one of CHAUM ET

the top female role models in the GCC PARIS
region, H.H. Princess Lamia Al-Saud as
she represented a major value to the
Chaumet brand in the Middle East. We
have produced the set direction and

R 2 L Lo ool

Qv

5,381 views -« Liked b~ “had.bm and
basmaalsaidofficia! '

lamia1507 oo dliax met_Arabia the video content that reached Tm
shol cmaadall Bl i in KSA and the world!
P Q o 0 viewers In :




Audience Influencers

270.4M 198M S5ats 14 0 14

Age & gender Top countries Audience Type
65.9M ' g5 Ben 24 e neser S o <, con oo 243790 2706
"fy % eliekeck Unnitve Sbrtux L 1 L $5.000 s $23790 o
245M z ﬁ’l XU Nacoushisn weel £ Ea 1 3A5M @ 2 I 5100700 o § 561158 155
3 dmaarexn i Unitue Staes
: a3% I ar Rios '
25-34 y.0. = 3 ) Mami R : 4 3 M 1520 190 4 L 43,000 001 $a41a24 1603
) 0 105 ecaesin
Top cities ® Real Pecp e A2
1 Nina Dobway 2 -
124% 1 7 2067 M 322 p 30,000 o 0 534 22 178
12.6M e e Uit States : ? ¥ ¥ ¥
826%
5 Jennifer Ardsten 632 . 5 5 Sda i o
B4 B 6era £5aM Man ) 43,000 oF 7,152 2% :
57M 4 ﬁ T tererision Unitec: States AR LK 3 LR oo * A
Yotk 270.26M 28.06M 1% Adafi2 a $299,000 $001 $9.92M EETER

CANMPAI
REPORT

THOROUGH REPORTS ARE DELIVERED POST CAMPAIGNS
INDICATING AUDIENCE, ENGAGEMENT, REACH

AND TOP PERFORMING CONTENT ACROSS

PLATFORMS USED PER INFLUENCER.
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INFLUENCERS

WE AWESOMELY WORKED WITH

AND

J8NY

..MORE

Princess Lamia

/1/7/.

-

£

Model Roz Yara Al Namlah

Hisham Baeshen AbodyBad Nojoud Al Rumaihi Max Of Arabia






SAMPLES OF INFLUENCER CAMPAIGNS OUR TEAM MEMBERS DID PREVIOUSLY THROUGH OUT THEIR EXPERIENCES IN DIFFERENT FIRMS

L

PREVIOUS

COLLABS

WE ARE ALSO PROUD OF ™™

Bloomingdale’s w/Islam Afro
Sadeem - Zach King
Sadeem - Tarek Al Harbi
Adidas - Karen Mattar

€ Herbel Essences w/ various micro influencers


http://www.apple.com/uk
https://www.instagram.com/p/BujXOSLnEE_/?igshid=3iin92m7mxzp
https://www.instagram.com/p/BwE8XsnHBcf/?igshid=14vim8u35i3xv
https://www.instagram.com/p/B4cqHYvBtRa/?igshid=d5thmdd5mo3g
https://www.instagram.com/p/B0gD3Oqhezc/?igshid=1qmi695qwczdm



mailto:hamzeh.arnaout@inflo.me
http://www.inflo.me

